CHARLOTTE

Delivering
Full-Service Restaurant Diners
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Profile of Charlotte’s

Frequent Full-Service Restaurant Diner

Report: TARGET QlUICK PROFILE THE MEDI&, ALDIT
Market: CHARLOTTE, MC for FEB-MAR 2009

Bases: ADULTS AGE 15+

Target: FREGIUEMT RESTALURANT DINER--4 + TIMES PAST 2 WS

Base Population: 1,770,392

% in Target: 12.9

All Groups
TOTAL

Target Perzons: 229,014

Target Profile

Total ncome: $21,480,262,750

Age Analysis

3.3%

18-20
25-34 22.6%

Gender Profile

Median Income: $84,241 Male 51.8%
35-44
Median Age: 47
45-54 27.6%
H O L B3%
ome Owners b 55.64
Median Home Value: $201,281 65.74 Female 48.2%
Median Miles Past Week: 200 75+
0 40 0 65
Ethnicity Profile . Annual Income ' Education Profile '
White 83% Al Jebdic H.S. or Less
15-25K 4.1%
Black 5.9% 25_35K 5. 1% H.S. Graduate
i i 35-50K 15.8%
Hispanic |0.4% Some College 25.2%
50-T5K 16.8%
Asian [ 6.4% T5-100K One Degree 30.4%
100-150K 19.5%
Other |8 4.4% . 150K+ 20.4% . Two+ Degrees |
0 95 0 35 45




credtive
loafing

Readership Profile

Report: MEDIA, QUICK PROFILE

Market: CHARLOTTE, MC for FEB-MAR 2009
Bases: ADULTS AGE 15+

Media: CREATIVE LOAFIMNG

Base Population: 1,770,392

THE MEDIL& AUDIT

% in Media: 19.9

All Groups
TOTAL

Media Perzons: 352,537

Audience Profile '

Age Analysis

Gender Profile

Total Income: $27,354,267,250 13-20_—_. 1.7%
21-24 4.6%
Mean Income: $77,593 T Male 57.3%
25-34 35.4%
Mean Age: 40 3544? 26.4%
Home Owners: 82% 45'54__ 14.9%
h5-64 10.8%
Mean Home Value: $274,760 - Female 42.7%
65-T4 4%
Mean Miles Past Week: 246 75+ M 2.3%
0 50 0 70
Ethnicity Profile . Annual Income ' Education Profile '
White 5775 Skl i H.S. of Less
15-25K 5.4%
25_3RK H.S. Graduate
Black 24.4%
35-50K 19.6%
Some College
i i 50-T5K 14.8%
Hispanic 11.5% .
T5-100K 14.1% One Degree 44.9%,
o 100-150K 16.7%
Other 6.4% 150K+ Two+ Degrees
] ] ]
1] 70 1] 35 60




creative Profile of Creative Loafing’s
loafing Frequent Restaurant Diners

Average Income of $97,740

Report: MEDI&, CIICK PROFILE THE MEDIA, AUDIT
Market: CHARLOTTE, MC for FEB-MAR 2009

Baszes: FREGQUEMT RESTAURAMT DIMER--4 + TIMES PAST 2WHE

Media: CREATIVE LOAFIMG

Baze Populstion: 229,014 % in Media: 24 .5

All Groups
TOTAL

Media Perzons: 56 045

Audience Profile ' Age Analysis

Gender Profile

Total ncome: $5,477,867,500 25.34 F5%
. Fs [T
Mean Income: $97,740 35.44 Male 55.6%
Mean Age: 43
45-54
Home Owners: 91%
h5-64
Mean Home Value: $374.271 Female 44.4%
Mean Miles Past Week: 364 63-74
50 0 70
Ethnicity Profile . Annual Income ' Education Profile '
< 15k g 1.5% H.S. or Less
T o 15-25K [ 1.4%
hite A
’ 25.35K 6.4% H.S. Graduate
35-50K
Some College
50-T5K
75-100K 0
Black || 1.6% One Degree 42.2%
100-150K
150K+ 31.8% VLT 2 T
] ] ]
1] 100 45 55




credtive
loafing

Creative Loafing Super-Serves the
Prime Demographic of 25-54

68% of Charlotte’s Frequent Restaurant Diners are Age 25-54.
77% of Creative Loafing Readers are Age 25-54

Report: AGE DEMO ANALYZIS

Market: CHARLOTTE, MC for FEB-MAR 2009

Bases: ADULTS AGE 15+

Media: CREATIVE LOAFIMNG

Target: FREGIUEMT RESTALURANT DINER--4 + TIMES PAST 2 WS

Total Market Persons: 1,770,392
Total Market Persons: 1,770,392

THE MEDILA, AUDIT

Media Percent: 19.9%
Target Percent: 12.9%

Media Perzons: 352,536
Target Perzons: 229,013

FREQUENT RESTAURANT DINER—4 + CREATIVE LOAFING
TIMES PAST 2 WKS 100
100—
76.7
67.6
29.0
17.0
33 6.3

0 | — , o I ,
BELOW TARGET ABOVE TARGET BELOW TARGET ABOVE TARGET

IN TARGET (25-54) IN TARGET (25-54)




creative Creative Loafing

loafing An Affluent Audience ‘;’:3 )
Report: MARKET INDEX, MULTIPLE TARGET SIMNGLE MEDIA REPORT THE MEDI&, ALIDIT Cume Index
Market: CHARLOTTE, MC for FEB-MAR 2009
Bases: ADULTS AGE 15+
Media: CREATIVE LOAFIMNG

CREATIVE LOAFING OUTPERFORMS THE MARKET IN DELIVERING
CHARLOTTE'S AFFLUENT

100

MARKET INDEX = 100

AFFLUENT WHITE COLLAR WORKER--FAMILY INCOME $100K+ 154

YOUNG WITH MONEY--AGE 18-34/$100,000+ INCOME 238




?5%%2‘&9 Creative Loafing Reaches MORE
Frequent Restaurant Diners than ANY LOCAL PRINT.

Report: RAMKER REPORT THE MEDI2 ALIDIT
Market: CHARLOTTE, MC for FEB-MAR 2009
Bazes: ADULTES AGE 15+
Target; FREZUENT RESTALURAMNT DINER--4 + TIMES PAST 2VWME
Baze Population: 1,770,392 W In Target: 12.9%
Cume Cume
Fank |Mediz Personzs Fating 0 g 17 a5
1 CREATIMVE LOAFIMG 56,045 24 5 I
2 CHARLOTTE MAGATIME 53,863 235 I
3 CHARLOTTE BUS. JEML. 23,116 23.2 I
4 OBSERW*SM*FOOD SEC. S0,358 220 I
5 OBSERWHAND*FOOD SEC. 44 963 195 I
G OBSERW*SMWALIFEF AZHM 43 535 191 I
7 CLIPPER MAGATIMNE 42 714 15,7 I
3 OBSERWAADELIFEF A5HM 39,118 171 I
9 ZSOUTHPARK LIVIMG MAG 38,065 16.6 I
10 OBSERM*SM*MOIEEMT. 32 457 142 I
11 CHARLOTTE WEEKLY 3,296 137 I
12 OBSERN#WWDHMONWIEEMNT. 28672 125 I
13 AUTO TRADER 25,025 109 I
14 CHARLOTTE PAREMT 22788 10.0 I
15 CHARLOTTE TASTE 20,602 9.0 I
16 TODAN'S CHAR. WOk 18,124 7.0 I
17 LAKE NORMARMN MAGEFINE 14 461 53 I
18 HUWTERSWILLE HERALD 12613 5.5 I
19 SHIRT! MAGAZTIMNE 11 406 2.0 I
20 LAKE MORMARN MANWVIGATR 10,978 4.5 I
21 IOk COUMTY WEEKLY 10,149 4.4 I

22 GREATER CHARLOT. BIZ 9944 45 I




creative L
loafing Dupllcgnon

Creative Loafing Reaches 41,177 Frequent Restaurant
Diners that can not be reached by Charlotte Magazine.

Report: DUPLICATE REAZH REPORT THE MEDI&, ALDIT “enn Diagram

Market: CHARLOTTE, MC for FEB-MAR 2009

Bases: ADULTS AGE 15+

Target: FREGIUEMT RESTALURANT DINER--4 + TIMES PAST 2 WS

LIMDUPLICATED MET UMDUPLICATED REACH: 95 040 LIMDUPLICATED
CHARLOTTE MAGAZIME: 35 995

DUPLICATED: 14 565

Venn Diagram

CREATIVE LOAFING: 41 177

|:| CREATIVE LOAFING: 43.3% Unduplicated Reach
[ 15.6% Duplication
|:| CHARLOTTE MAGAZINE: 41.0% Unduplicated Reach



creative o
loafing Duplllc?atlon

Creative Loafing Reaches 41,993 Frequent Restaurant
Diners that can not be reached by Charlotte Taste.

Report: DUPLICATE REACH REPORT THE MEDIA ALDIT

Market: CHARLOTTE, MC for FEB-MAR 2009

Bazes: ADLLTS AGE 18+

Target: FREGUEMT RESTALURANT DIMER--4 + TIME= PAST 2WWHE

IMDUPLICATED MET UMDUPLICATED REACH: 62,596 IMDUPLICATED
CREATIVE LOAFING: 41 993 DUPLICATED: 14,052 CHARLOTTE TASTE: 6,550

Venn Diagram

|:| CREATIVE LOAFNG: 67.1% Unduplicated Reach
[ 22.4% Duplication
|:| CHARLOTTE TASTE: 10.5% Unduplicated Reach



creative Creative Loafing Reaches MORE

loafin .

9 Frequent Restaurant Diners than ANY RADIO STATION.
Report: RAMKER REPORT THE MEDIA, AUDIT [MLE
Mlarket: CHARLOTTE, MC for FEB-MAR 2004 i
Bases: ADULTS AGE 15+
Target: FREQLEMNT RESTALRAMT DIMER--4 + TIMES PAZT 2WWHE
Baze Populstion: 1,770,392 %% In Target: 12.9%

CUmeE CUmE
FRank |Media Perzons Rating 0 g 17 25
1 CREATIVE LOAFIMNG 26,045 24 5 I
2 WVIRKE-Fh 21,035 223 I
3 WSOC-Fh IFEM 16.5 I
4 WIBT-Fhd 32757 143 I
S VKK T-FM 32377 141 I
6 WWEND-FM 3 BEBY 13.6 I
7O -Fh 26,596 11.7 I
G WVWRFX-Fh 26134 11.4 I
9 WBT-Fhiah 24 539 10.2 I
10 WFAE-FMANYFHE-FM 23,6 10.3 I
11 WLMNK-Fi 20417 .9 I
12 WPEG-FM 16,660 7.7 I
13 WLYT-FM 16,062 7.0 I
14 WHRC-FM 13,502 6.0 I
15 WDAN-Fh 10,801 4.7 I
16 WBAN-FM 10167 4.4 I
17 WINC-FM 7,493 3.3 I
18 WWRCK-Fh 213 3.2 I
19 WNZC-Fi 3014 1.3 Il
20 WSGE-FM 2,361 1.0 1
21 WY FG-F 2072 0o |
22 WENZANFRA, 1,551 o7 i

WP ES-Fhi a1 031

[
- L



credtive

CHARLOTTE, MC for FEB-MAR 2009

loafing
Feport: RAarBER REFORT
Market:
Bazes: ADLLTS AGE 158+
Target:

Creative Loafing Reaches MORE
Frequent Restaurant Diners than All but One Local TV Newscast

FREGUEMT RESTAURANT DINER--4 + TIMES PAST 2 WS
Baze Population: 1,770,332

THE MEDIA ALDIT

% In Target: 12.9%

Cume Cume
Fank |Media Perzonzs Fating i 13 27 40
1 EARLY MEWSHNSOC C 9 91,196 300 I
2 CREATIVE LOAFIMNG 26,045 24 5 I
3 EARLY MEWS*NBTY C 3 24 930 240 I
4 EARLY MEWSHMCMC C 36 524 987 24 0 I
S LATE MBEWESNSOC T3 438 489 212 I
B FHIME MEVWSSMNWCCH O 18 Sd 55 14 4 I
7 LATE MEWESABETY C 3 33470 14 6 I
g LATE MEWSESNCMC C 38 33,3588 14 6 I




reativ .
?o%%nge Annual Consumer Buying Power

Creative Loafing Readers Spend an Average of $2,336 per
year at Restaurants, For a Total of over $1.5 Billion Annually.

Feport: AMMUAL COMSUMER BUYING PCAWER REPORT THE MEDIL, ALIDIT
Mlarket: CHARLOTTE, MC for FEB-MARSALG-ZEP 2005
Bazes: ADULTS AGE 18+
Media: CREATIHE LOAFING
Baze Population: 1,693 363 % In Media Audience: 17 .4%

hedia Average
Targets = s
ALCOHOLIC BEVERAGES AT RESTAURANTS, CAFETRE, DRIVE 74 104 585 748
BEER AND ALE AT FULL SERVICE RESTAURANTS 37 ,350176 1,642
OTHER ALCOHOLIC BEVERAGES AT FULL SERVICE RESTALRA 43 966 752 4724
WARE AT FULL SERYICE RESTAURAMTS 29,205 542 2,328
MEALS AT RESTAURAMNTS, CAFETERIAS, DRIMVE-INS, ETC. 1175517 524 4192
BREAKFAST AMD BRURCH AT FULL SERYICE RESTALURARMNTS 15,499 204 o7 G
LUMCH AT FULL SERYICE RESTALURAMTS 53,305,845 716
DIMMER AT FULL SERYICE RESTALRAMTS 138,007 405 1,450
SMNACKS ANMD MOMALCOHOLIC BEVERAGES AT FULL SERYICE 7 524 341 137

TOTALS 1,577 581 952 2 336



Where Charlotte Frequent Restaurant Diners Live
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?re?tive Where Creative Loafing
oanng. 4 Readers Live
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