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Portland Vehicle Buyer Quick Profile



Portland Vehicle Buyer Media Day



Age Make Up 
25-64

Ethnically 
Diverse

Lower to Upper 
income

OregonLive.com’s users match Portland’s vehicle buyers profile.



Plan to Buy During Next 12 Months

OregonLive.com gives great odds on selling autos -
- Over indexing the market for all auto sales

- Reaching 55% of all new auto buyers

- Reaching 41.5% of all auto buyers planning to spend $20,000+  

- Reaching 62% of all auto buyers spending $30,000+



OregonLive.com Visitors and Auto Buyers 
are similar in age.

59% of
Auto Buyers

are 25-54

65% of 
OregonLive.com
users are 25-54



OregonLive.com visitors are more likely than the average 
adult in the Portland Market to be planning to buy vehicles

Average Adult



Top sales stories for vehicle brands

34,900 people planning to buy a vehicle own a Honda. 45.3% of them visit 
OregonLive.com, which is 15,800 Honda owners and 1 in 6 of your monthly visitors.

Let Honda sell them the “Loyalty Plan”, because OregonLive.com users are 26% more 
likely to be in that target of Honda owners planning to buy!



NJ.com reaches more car buyers than these
leading newspaper, auto seller sites

and TV websites 

OregonLive.com Reaches More Vehicle Buyers than these leading 
newspaper, TV and auto seller websites



#1 in Reaching
Luxury Auto

Buyers

#1 in Reaching
Luxury Auto

Buyers Planning 
to Buy, too!



OregonLive.com has exclusive vehicle buyers

The strongest of these 
websites misses two-thirds 
(67%) of OregonLive.com’s 

Vehicle Purchasers



The Media Audit
for assistance call 

800-324-9921
8:30 AM – 8:30 PM
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