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Portland Vehicle Buyer Quick Profile

Report: TARGET QUICK PROFILE THE MEDIA, ALDIT Al Groups
Market: PORTLAMD, OR for MAR-APR 2003 TOTAL
Bazes: ADULTS AGE 15+

Target: | PLAM BUY --CARM AMTRUCKSLY |

Base Population: 1,850,700 % in Target: 13.5 Target Perzons: 254 500

Audience Profile ' Age Analysis Gender Profile

Total Income: $20,380,000,000 18-20
21-24
Mean Income: $80,079 2534 Male 48.4%
Mean Age: 40 35-44
45-49
Home Owners: 67% 50.54
Mean Home Value: $373,542 33-64 Female 51.6%
65-T4
Mean Miles Past Week: 272 75 +
35 0 65
Ethnicity Profile . Education Profile '

= 15K
15-25K
25-35K
35-50K
50-7T5K
75-100K
100-150K
150K+

White 63.4% H.S. or Less

H.S. Graduate
Black [ 2.9%

Some College
Hispanic 16.5%
One Degree

Other 17.2% Two+ Degrees
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Portland Vehicle Buyer Media Day

Report: MEDIA DAY ARALYSIS, T BREAKOUT THE MEDI& ALDIT Target Market
Market: PORTLAMD, OR for MAR-APR 2003
Bazes: ADULTS AGE 15+
Target: PLAMN BUY --CARMNAMTRUCKH SN
Base Population: 1,850,700 % In Target: 13.5% Target Perzons: 254 500
M d . D A I .
o
RADIO 25.9% INTERNET 2@
L
BROADCAST TV 13.0% BILLBOARDS 9.3%

NEWSPAPER 6.9%
LOCAL CABLE 12.2% SATELLITE TV 5.5%
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OregonLive.com’s users match Portland’s venicle buyers profile.

THE MEDMA AUDIT
TARGET %5. MEDIA PROFILE REFORT
Curne

REFORT MARKET: PORTLAND, OR
REFORT BASE: AOULTS AGE 18+

REFORT FE
MEDIA:
TARGET:

TARGET PER

RIOD: MAR-APR 2008
OREGOMNLIMNE. COR
PLAN BUY--CARMANTRUCKS LW

SOMNS: 254,500

MMAREET PROFILE GROUPS

TARGET

PERCENT D 25

OregonLive.com
MWEDIA

FERCENT D 25 50 i

GEMDER 3--MALE
GEMDER 3--FBWALE

AGES--18-20
AGES--21-24
AGES--15-34
AGES--35-44
AGES--45-40
AGES--50-54
AGES--55-64
AGES--65-74
AGES--TH +

ETHNICITY--WHITE
ETHNICITY--BLACK
ETHNICITY--HISPANIC
ETHNICITY--AS51AN

INCOME--< 1

INCOME--15K-25K
INCOME--25 K-35k
INCOME--35K-50K
INCOME--S0K-TSK
INCOME--75E-100K
INCOME--100K- 150K

Age Make Up
25-64

Ethnically
Diverse

5K

Lower to Upper
income

INCOME-- 150 K+

EDUCATION
EDUCATION
EDUCATION
EDUCATION
EDUCATION

--H.5. OR LESS

--H.5. GRADUATE
--S0OME COLLEGE
--COLLEGE DEGREE
--A0VANCED DEGREE

(

\

43 4 I——
51.6 I

43 .4 I
51.6 I——

7.0

2.7 .

13.7

3.1 I
15.4 I

4.1 .

13.7

RN |

1.7 1

4.2 I
4.7 Il
5.4 HE
7.1 .

0.5 1

35 M

12.9 I
10.2 I
1.7 I
15.0 I
12.0 I

0.5 I

8 m

6.3 —

19.7 —

6.0 ——
14.9
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RPlan te' Buy During Next 1.2 Moenths

Feport; COMPOSITION REPORTS THE WMEDILA, ALDIT
Market: PORTLAMD, OR for MAR-APR 2008
Bazes: ADULTS AGE 18+
Mediz; QREGORLINVE (COM
Baze Populstion: 1,350,700 % In Media Audience: 28.0%

Market Media Mediz Audience Target
Target Perzons Perzons Fating Composition Inclex
PLAN BLY --CARAS AMITRUCK S 254 500 101,800 40.0 196 143
PLAN BN --MEW CARMN AMITRUCK SN ¥ Bo0 42 800 552 g3 197
PLAN B --USED CARASAMTRUC SN 153 600 51,000 332 0.8 118
PLAN BLIY --CAR 128,100 B 800 537 13.3 1492
PLAN BUY --DOMESTIC CARMNAMITRUCKSZLY 111,500 43,500 434 94 155
PLAN B --FOREIGH CARM AMTRUCH S 103,100 32 600 31E 6.3 113
PLAM BUY --iILL PAY F20000 PLUS FOR MEXT YEHICLE 118,800 49,700 415 a6 148
PLAM BUY --iILL PAY $30000 PLUS FOR MEXT WEHICLE 26,200 16,300 G2.2 31 222

OregonlLive.com gives great odds on selling autos -

- Over indexing the market for all auto sales

- Reaching 55% of all new auto buyers

- Reaching 41.5% of all auto buyers planning to spend $20,000+
- Reaching 62% of all auto buyers spending $30,000+

OregonLive.com
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OregonlLive.com Visiters and Aute Buyers

are similar in age.

Report: AGE DEMO AMALY SIS THE MEDLA ALDIT
Market: PORTLAMD, OR for MAR-APR 2003 =
Bazes: ADULTS AGE 15+
Media: OREGORNLIVE (SO
Target: PLAMN BUY --CARMNAMTRUCKH SN
Total Market Per=sons: 1,550,700 Media Percent: 28.0% Media Perzons: 518,600
Total Market Per=sons: 1,550,700 Target Percent: 13.58% Target Perzons: 254 500
PLAN BUY--CAR/VAN/TRUCK/SUV OREGONLIVE.COM
100 100 - :
59% of 65% of
Auto Buyers OregonLive.com
are 25-54 users are 25-54
64.9
58.9
0 0
BELOW TARGET IN TARGET {25-54) ABOVE TARGET BELOW TARGET IN TARGET {25-54) ABOVE TARGET
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Report
Market:
Bazes:
hediz:

OregonlLive.com Visiters are more likely than the average

adult in the Portland Market te be planning te buy vehicles

MARKET INDEX, MULTIPLE TARGET SIMGLE MEDIA REPORT THE MEDI& ALDIT
PORTLARMD, OF for MAR-APR 2003

Market Index Report
OREGOMLIVE.COM

CLIME

Cume Index

MARKET INDEX = 100

PLAN BUY--CAR/VANTRUCK/SUV

PLAN BEUY--NEW CARVAN/ TRUCK/SUV 127
PLAN BEUY--USED CAR/ VAN TRUCK/SUVY
PLAN BUY--CAR 192

PLAN EUY--DOMESTIC CAR/VAN/ TRUCK/SUY 155
PLAN BUY--FOREIGN CARVANTRUCK/SUV

PLAN BUY--WILL PAY $30000 PLUS FOR NEXT VEHICLE 222

[ | [
o 50 100 150 200

250



EVERYTHING OREGON ADVERTISING ON OREGONLIVE.COM EVERYTHING OREGON ADVERTISING ON OREGONLIVE.COM EVERYTHING OREGON ADVERTISING ON OREGONLIVE.COM

Jop sales stories for venicle brands

Report: COMPOSITION REPORTS THE MEDIL2, AUDIT
Market: PORTLAMD, OR for SEP-MOY 2007 MAR-APE 2003 m4m
Bazes: PLAMN BUY --CARM ARTRUCKISY
Media; OREGOMLIVE SO com pOSItlon Re po rt
Baze Population: 285,000 %% In Media Audience: 35 9%

Market Media Media Audience Target
Target ‘ Personz Perzons Fating Compozsition Index
MAKE OF “YEHICLES MOy CRED--FORD a5,000 27 800 283 267 aa
MAKE OF YEHICLES MOy OWRED--CHEVROLET SE, 700 20,900 360 202 103
MAKE OF YEHICLES MOWY OWVWRED--TONY 0T A 59,500 20,000 336 19.3 a4
KA LCE OE S ERNTL ES Bl oot EDL DusiDusE l'-'.l'll-1 in]n] 1 F!I.lil'll'l 2R T 172 1072
MAKE OF “YEHICLES MO CiWRED--HORD A, 34,800 15,800 453 15.3 126
mAKE OF “YEHICLES RO CnARED--CADILLAC Ta 400 135,400 rla T30 203
MAKE OF “YEHICLES MO CWARED--MISSAR 18,500 12,400 E¥.0 12.0 187
MAKE OF “YEHICLES MO CihED--GMC 25,300 8,300 Mne 8.0 aa
MAKE OF “YEHICLES MOy CRED--ACLRL, 16,700 g.100 485 7.5 135
MAKE OF “YEHICLES MOy CWRED--MA ZDA 25,100 7.roa 307 7.4 a5
MAKE OF “YEHICLES MOy CWWRED--CHRY'SLER 22,800 7.roa 336 7.4 a4
MAKE OF YEHICLES MOWY COWWRED --KIA 7.ron 7000 0.9 6.5 293
MAKE OF “YEHICLES MO CWARED--SLBARL 20,500 B,800 332 EE g2
MAKE OF “EHICLES MOy CihED-- JEEF 12,300 B &00 537 B4 1449
MAKE OF “YEHICLES MO CWARED--Bh 8,300 5500 BE.3 53 185
MAKE OF “YEHICLES MO CWARED--PORMTIAC 8500 5,300 E2.4 5.1 174
MAKE OF “YEHICLES MOy CRED--SUZLIKI 7.ron 100 EE.2 49 154
MAKE OF “YEHICLES MO CWWRED --IMFIMITI 4100 3,400 329 33 231

34,900 people planning to buy a vehicle own a Honda. 45.3% of them visit
OregonLive.com, which is 15,800 Honda owners and 1 in 6 of your monthly visitors.

Let Honda sell them the “Loyalty Plan”, because OregonLive.com users are 26% more

likely to be in that target of Honda owners planning to buy!
MAKE OF YEHICLES MOW COWRED--1SUZL a0 oo 100.0 0.r 279




EVERYTHING OREGON ADVERTISING ON OREGONLIVE.COM EVERYTHING OREGON ADVERTISING ON OREGONLIVE.COM EVERYTHING OREGON ADVERTISING ON OREGONLIVE.COM

OregonLive.com Reaches More Vehicle Buyers than these leading

newspaper, TV and auto seller websites

Feport: FAMKER REPORT THE MEDIA, AUDIT
harket: PORTLAMD, OF for SEP-MOY 2007 MAR-ARR 2005
Bazes ADULTS AGE 15+ n r r
Target: PLAM BUY --CARS ARTRUCK SN
Base Populstion: 1,550,700 % In Target: 15.6%
Cume Cume
Fank |Media Perzonz Rating 0 172 24 36
1 OREGOMLIVE .COM 103,400 3549
2 CRAIGSLIST.ORG AUTO 66,500 231 I
3 KPTV.CFORT20REGON.C 6,100 10.5 I
4 KW COM 53500 15.6 I
S KATU.COM 45100 15.7 I
E AUTOTRADER COM 38,500 134 I
T KON COM 36,400 126 I
3 MICKELADS o 29,200 101 I
9 KPDX.COM 22E00 7.9 I
10 STATESMAMJOURMAL COM 20500 7.1 I
11 LOCALMNEASDAILY COM 18,100 6.6 I
12 WiILLAMET TEWEEK (COM 16,000 s 6 I
153 PORTLANDMERCURY .COM 6,200 22 1R
14 CARS.COM 5,000 21 1IN
15 PORTLARMDECM COM 5,900 20 N
16 PORTLARMNDTRIBUME (2O 5,700 20 N
17 CARSOUP COh 5,500 19 10
15 EBAY ComM ALTO 5,500 16 10
19 KELLEYBLUEBOOH (ZOM 2,200 ne i
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Feport: RAMNKER REPORT THE MEDA AUDIT

Market: PR T AN SR o SEP O 200 T AR =APR 2055

Bazes: LUXURY CAR CWWNERS--CADILLACLINCOLN *0OR* LLXURY CAR CWWMERS--BMAMERILEXANF L AGIPORSCHE
Target: ACEET IS

Baze Population: 134 500 % In Target: 100 0%

Cume Cume #1 In ReaChIng

Rank |Media Persons Rating 0 12 a5 a7
1 OREGONLIVE.COM 72,000 370 I Luxury Auto
2 CRAIGSLIST ORG AUTO 39,500 204 I
3 HGW.COM 39,400 202 I
4 KATUCOM 30,200 155 I Buye I'S
5 KPTY .CFOX120REGON.C 29,000 14.9 I
& KOIN.COM 27,500 141 I
7 AUTOTRADER.COM 21,900 112 I
8 WILLAMETTEAEEK COM 14,100 57 I
8 MICKELADS COM 10,200 52 I
10 EBAN .COM ALUTO 7,600 39 I
11 LOCALMNEASDAILY COM 5,500 35 N
12 PORTLAMDTRIBUME .COM B,600 34 N
13 KPDE.COM 5,500 30 I
14 CARS.COM 4,500 24 HE
15 STATESMAMJOURMAL COM 3,500 15 H
16 PORTLANDMERCURY COM 3,400 170
17 CARSOUP COM 2,700 14 W
18 PORTLANDECWH.COM 1,700 0s
18 WELLEYBLUEBOOK COM 700 04 1
Bases: LUXURY CAR OWMNERS--CADILLAC/LINCOLM *0R* LUXURY CAR ChNERS--BMAMERLEXINF AAGPORSCHE # 1 N ReaCh N g
Target: PLAR BUY - ARA AMTRUCK S |_ A '[
uxury Auto
Cume Cume I 1
Rank  |Media Persons Rating  |g 19 a5 57 Buye rS P annlng
1 QOREGOMLIVE.COM 23,500 .|
2 CRAIGSLIST ORG AUTO 14,300 35.7 I tO BUy, tOO!
3 WPTY CFON1 20REGON.C 11,400 27 5 I
4 AUTOTRADER COM 10,200 24 5 I
5 MICKELADS COM 5,300 27 5 I
B HATL.COM 8,200 19.5 I
7 HOIN.COM 7,500 15.4 I
B KOG COM 7,100 17.1 I 7
9 EBAY COM AUTO 2,100 51
10 WILLAMET TEWEEK COM 1,300 45 I
11 CARS COM 1,300 43 H .
12 PORTLANDTRIBUNE COM 1,300 31 E OregonLive.com
13 LOCALMEWSDAILY COM 1,100 27 M

14 STATFSRMAR IO RRATD COibd Ann 19 H
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Feport:
Market:
Bazes:
Target:

OregonlLive.com has exclusive venicle buyers

THE MEDI& ALICIT

RAMKER REPORT

PORTLARMND, OR for SEP-MOY 2007 MAR-APR 2005

PLAM BLY --C AR ARTRUCK SN

MADE *SIT PAST MONTH TO--OREGOMLINE . COM

Baze Population: 288,000

% In Target: 35.9%

CLImE CLUme
Fank |Media Perzons Fating 0 a3 57 100
1 OREGONLIVE.COM 103 400 00,0
2 KEWCOM 34,100 R —
3 KPTY CFORT 20REGON.C 23,700 126 I
4 CRAIGSLIST.ORG ALUTO 22,400 315 I
5 KATLLCOM 20 500 255
E KOIN.COM 23 800 230
7 AUTOTRADER.COM 16,500 16.0 -
& KPDX.COM 14.400 13.0 -
9 MICKELADS COM 13,700 132 I The Strongest Of these
10 WILLAMETTEWEEK COM 5,200 5.0 N _ _ _
11 LOCALMEWSDAILY COM £.300 z0 mm | websites misses two-thirds
12 STATESMANJOURMAL COM 7 400 72 mm : :
13 PORTLAMDSCYW.COM 5,900 s;mm | (67%) of OregonLive.com’s
14 PORTLANDTRIBUME.COM £ 700 55 Wl Vehicle Purchasers
15 CARSOUP COM £ 500 53 El
16 PORTLAMNDMERCURY COM 4 800 45 W
17 KELLEYBLUEBCOK COM 2200 21 1
18 CARS.COM 2000 191
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