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ViSIitor: Profile ofi@regonlive.com Johs

Report: MEDIA, QUICK PROFILE

Market: PORTLAMD, OR for MAR-APR 2003
Bases: ADULTS AGE 15+

Media: OREGOMLIVE .COM JOBS

Base Population: 1,850,700

THE MEDIL& AUDIT

% in Media: 4.5

All Groups
TOTAL

Media Perzons: 53,300

Audience Profile '

Age Analysis

Gender Profile

Total Income: $5,248,000,000 21-24
Mean Income: $59,367 25-34 33.4% Male
Mean Age: 34 35-44
Home Owners: 45% 45-49
Mean Home Value: $314,838 50-54 Female T0.4%
Mean Miles Past Week: 115 55-64
45 85
Ethnicity Profile . Annual Income ' Education Profile '
White < 15k H.S. or Less
15-25K
25_3RK 24.3% H.S. Graduate 36.4%
Black
35-50K
Some College JF4.4%
i i 50-THK 26.8%
Hispanic
75-100K 21.5% One Degree
100-150K
Other | 150K+ | Two+ Degrees |
75 40 50
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Over 63% of: OregonlLive.com

monthly Visiters never read newspaper employment ads

Report: MEDIL PROFILE REPORT THE MEDIA, ALDIT Al Groups
Market: PORTLAMD, OR for MAR-APR 2003

Bazes: ADULTS AGE 15+

Media: OREGORNLIVE (SO

Target: READ MEWSPAPER EMPLOYMENT ADS--MEVER

Media Persons: 518,600 Target Percent: 63.1% Target Perzons: 327,100

OregonLive.com w’lo dohg DPro

<TARG ET63.1%
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1St Page ol @ccupation Prospects for Oregoenllive.com

Bases: ADULTS AGE 15+
Media: OREGOMLINE COM
Baze Population: 1,850,700 % In Media Audience: 28.0%
harket Media hMedia Audience Target

Target ‘ Perzons Perzons Rating Compaosition Incle::
OCCUPATION--LEGAL INDUSTRY --LANWYERS, COURTS, ETC 19,100 12,300 64 .4 24 230
OCCUPATION--COMPUTER-IMFORMATION PROCESSING 70,500 44 100 B2.3 8.5 222
OCCUPATION--HOTELLODGING IMDUSTRY 3,600 2,000 S o] 0.4 185
OCCUPATION--OCCUPATION-- ART Z--MUSICLARACTORARTIZTANVRITERETC. 28,600 15,100 224 24 187
OCCUPATION--CALL CEMTERMARKETIMNG RESEARCH IMTERYIEAER 2,500 1,300 520 03 186
OCCUPATION--SERWICE WORKERS--PROTECTIWE POLICE, FIRE, ETC. 28,000 14,200 207 27 181
OCCUPATION--PROFESSIONAL TECHMICAL 262,000 132,400 s05 255 1a0
DCCUPATION--PROFESSIONAL 262,000 132,400 205 255 180
OCCUPATION-ANWAREHOUSESTORAGE 15,8900 ¥ B00 47 8 145 171
OCCUPATION--INSURAMCE IMDUSTRY 12,300 5,800 47 2 1.1 168
OCCUPATION--TELECOMMUMICATIONS INDUSTRY 3,400 1,600 47 1 03 168
QCCUPATION--BANKIMNG INDUSTRY --INCLUDING STOCK BREOKERS 70,700 30,400 43.0 248 153
OCCUPATION--BUZINESS CWMWHWERFPARTHNERIZORP OFFICER 95 400 40,500 428 74 153
OCCUPATION-AHITE COLLAR--MARAGERSSUPERNYISOR 193,700 g2,500 426 1549 152
OCCUPATION-2AHITE COLLAR WORKERS FES, 100 307 900 401 284 143
OCCUPATION--PROPRIETORS MAMAGERS 256,700 101,500 1= i) 196 142
QCCUPATION--PROPRIETORMAMNLGER 238,700 101,500 3Ty 196 142
OCCUPATION--SCIEMCEENGINEER/ARCHITECTPHY SICIAMNETC, 33,600 12,700 G 24 135
OCCUPATION--GOYERMMENT EMPLOYEES 53,600 18,400 343 35 123
OCCUPATION--RESTAURAMTFOOD SERYWICE 50,200 17,000 334 3.3 121
OCCUPATION--CLERICAL 204 000 55,200 336 13.2 120
OCCUPATION--EDUCATICN 102,700 33,900 330 65 118
OCCUPATION--MEDIA--MEASPAPERSTY IRADIOIC ABLEAUTDOORETC, 6,300 2,000 1 0.4 113
OCCUPATION--HEAL THMEDICAL SERNICES INDUSTRY 122,200 38,600 3B 74 113
OCCUPATION--LOQKING FOR WORK 72,300 21,900 303 4.2 108
OCCUPATION--TOTAL EMPLOYED 1,376,400 413,900 3041 a8 107
OCCUPATION--CLERICALSALES WORKER 249 300 F3,00 2856 142 105
OCCUPATION--BLUE COLLAR--MARNAGERSLUPERNISORFOREMAN 12 600 3,700 294 0y 105
OCCUPATION--HOMERMAKER 119,500 34,200 2886 6.6 102
OCCUPATION--HOMERMAKER 119,500 34,200 288 BB 102
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Adultsileoking forworkispend over. a fourth ofitheirmedia day.

withitheinternet, 12 minutes daily:

RADIO 27.4%

INTERNET EEE

BILLEQARDS &.0%

o
BROADCAST TV 16.5% MEWSPAPER 5.5% <«

SATELLITE TV 5.8%

Report: MEDLS Doy ARALY SIS, Ty BREAKOUT

harket: PORTLAMD, OF for MAR-4PR 2008 LOCAL CABLE 12.8%
Bazes: ADULTS AGE 18+
Target: OCCUPATION--LOOKING FOR WORK

Basze Populstion; 1,850,700

Target Total Target

Market Market Market

IMedia Minutes Percent Percent
Radio 181.88 238 274
Broadcast TY 109.73 143 16.5
Local Cable a5.18 127 128
Satelite T 3841 B 58
MNewwspaper 3625 71 525
Billboards 33T 64 6.0
Internet 171.96 29z 259

Total GE3.11 100.00 100.00
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@regonlive.com s the marketleader for reachingjol SeEeKers online.

Feport:
Market:
Bazes:
Target:

RAMKER REFORT

PORTLAMD, OR for MAR-APR 2005
ADULTS AGE 15+
CCCUPATION--LOOKING FOR WORK

Baze Population: 1,350,700

THE MEDIA AUDIT

% In Target: 3.9%

Cume Cume
Fank |Media Perzons Rating 0 10 2 2
1 OREGORLINVE.COM 21,200 s |
2 CRAIGELIST.ORG JOBS 13,800 191 I
3 JOBDARMGD COh 7.rao 10.7 I
4 MOMSTER.COM Fan 9.3 I
S YAHOOHOTJIOBRS COM E,100 3.4 I
6 CAREERBUILDER.COM 4 800 6.6 I
7 OREGOR EMPL. DEPT. * *
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Print Employment Classifieds don’'t come close to Oregonlive.com

In' Reaching Johb Seekers

Feport: FaMNKER REPORT THE MEDI& AUDIT
Market: PORTLAMD, OR for MAR-APR 2003

Bazes ADULTE AGE 18+

Target: OCCUPATION--LOOKING FOR WWORK

Basze Population: 1,550,700 % In Target, 3.9%

Cume Cume
Fank |Media Persons Fating
1 OREGOMLINE SO (21 ,EIIIIIII)
2 OREGOR=MIS*EMPLOY CL 9,300
3 OREGOM*ZM*EMPLOY CLZ 4,300
4 OREGOMAANDAEMPLOY CLS 6,100
S STA JMESREFEMPLOY CLS 2,200
B STAJNRATSEMPLOY CL 2,200
T OETA JMBANDHERMPLOY CLS 2,200
3 CoLUMB*SM*EMPLOY CLS *
9 COLUMBRATZ*EMPLOY CL *
10 CoLUMB*NWD*EMPLOY CLS *
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@regonlive.com outperferms the market

WIth Key 6Ccupations-

OregonLive.com

MARKET INDEX = 100

OCCUPATION--LEGAL IHDUSTRY--LAWYERS, COURTS, ETC 230
OGCCUPATION--COMPUTER-IHFORMATION PROCESSING 222
OGCCUPATION--HOTELLODGING INDUSTRY

148

OCCUPATION--OCCUPATION--ARTS--MUSICIANACTOR/ARTIST WRITERETC. 187

OCCUPATION--CALL CENTER'MARKETING RESEARCH INTERVIEWER 186

OCCUPATION--SERVICE WORKERS--PROTECTIVE POLICE, FIRE, ETC.

OCCUPATION--PROFESSIONAL
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High Inceme Professionals with multiple degrees are easier to find at

OregonLlive.com than at ether employment Welbsites

Repott: RAMKER REPORT THE MEDIA AUDIT
harket: PORTLAMD, OR for MAR-APR 2008
Bazes: ARMUAL HOUSEHOLD INCOME--$100,000 PLUS *ANMD* EDUCATION--SIMNGLE AMDVOR ADW AMNCED DEGREE
Target: QCCUPATION--PROFESSIONAL TECHMIC AL
Baze Population; 163 600 % In Target: 29.1%
CLIMmE CLImeE
Fank |Media Perzons Rating 0 18 a5 =7
1 OREGOMNLIVE.COM 25 50 C— o
2 CAREERBUILDER.CON 1,300 26 1
3 MONSTER.COM 1,300 26 1
4 CRAIGSLIST ORG JOBS 800 16 1
S JOBDAMNGD COM * *
& OREGOM EMPL. DEPT. * *
7 Y AHOOHOTIOBRS COh * *
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Profile of OregonLive.com Professionals with $100,000+ Income

Report: MEDE GUICK PROFILE THE MEDIA, AUDIT
Market: PORTLAMD, OR for MAR-APR 2003

Baszes: AMMUAL HOUSEHOLD IMCOME--$100 000 PLUS *AMD* OCCUPATION--PROFESSIONMAL TECHRMICAL

Media: OREGORNLIVE (SO

Baze Populstion: 53,600 % in Media; 541

All Groups
TOTAL

Media Perzons: 29,000

Audience Profile '

Age Analysis

Gender Profile

Total Income: $4,185,000,000 2534
Mean Income: $144,310 35.44 Male
Mean Age: 43
45-49
Home Owners: 100%
h0-54
Mean Home Value: $407.721 Female
Mean Miles Past Week: 183 55-64
40
Ethnicity Profile . Annual Income ' Education Profile '
Some College
White 87.2% 100-150K 61.4%
One Degree 65.9%
Other 150K+
Two+ Degrees
100 75 80
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OregonLive.com Reaches Thousands of Job Seekers

not delivered by other job sites

Report: RAMKER REPORT THE MEDIA ALDIT
Market: PORTLAMD, OR for MAR-APR 2003
Bazes: ADULTS AGE 18+
Target: DCCUPATION--LOOKING FORWORK
Basze Population: 1,550,700 % In Target: 3.9%
Cume Cume
Fank |Media Perzans Fating
1 JOBZITES2 36,300
2 JOBZITES 26,600
JOBZITEST =
CAREERBUILDER. .COh
CRAIGEZLIST .ORG JOBS

MONSTER.COM
JOBDAMGO COM
Y AHOOHOTIOBS . COM

JOBSITESZ =
QREGOMLINE COh
CAREERBUILDER: .CORM
CRAIGSLIST ORG JOBS
MONSTER.COM
JOBDAMGO COM
Y AHOOHOTIOBS . COM
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OregonLive.com reaches the most people

“Visiting Web Classified Job Sites - Regularly”

Report: RAMKER REPCRT THE MEDI& SUDIT Cume Ratings
Market: PORTLAMD, OR for MAR-4PR 2005
Bases: ADULTS AGE 18+
Target: WISIT WEB CLASSIFIED JOB SITES--REGULARLY
Basze Populstion: 1,850,700 % In Target: 5.8% Target Perzons: 107 800
Cume Ratings
H0000—
31,300 31,200

OREGOHLIVE.COM KATW.COM CRAIGSLIST.ORG JOBS MONSTER.COM
KPTV.C/FOX120REGON.C CITYSEARCH.COM YAHOOHOTJOBS.COM KGW.COM

' Everything Oregon

OregonLive.com
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The Media Audit
for assistance call
800-324-9921
8.30 AM - 8:30 PM

Employment

0
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